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Counter
Terronst

Asia Pacific Edition

The Counter Terrorist Magazine Asia
Pacific Edition is finally available for the
Asia Pacific region counter-terrorism and
homeland security practitioners. The Asia
Pacific Edition not only gives the readers a
worldwide counter-terrorism perspective
but also in-depth information about
counter terrorism gctivities in Asia. The
Asia Pacific Edition provides an excellent
platform for counter-terrorism and
homeland solutions!providers to access
and penetrate the Asna Pacmc market.
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e oot aunch on 07 November 2013
icial launch on 07 Novem
%gunter Terrorism Security Conference
Carlton Hotel, Singapore
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For media kit or enquiry:

Counter Terrorism Practitioner Pte Ltd

Tel: (65) 67342237 o Email: Sales@CounterTerrorismPractitioner.com
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Online Opportunities
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Independent Audited Opt-in Lists

MERITOSECT

Homeland Security Professionals Masterfile from SSI Postal

Since 2003, SSI has been the premiere US Homeland MEDIA TYPE
Security training company. Business and ==
Consumer
SEGMENTS SOURCE —
92,254 Total Universe / Universe Rate $140.00/m OPEIn emall. Publications,
Telemarketing
75,662 Phones + $70.00/M
GEOGRAPHY
USA
PROFILE
Job Title (15.00/M)
C Level 3,457 IR
Top Management 26,668 I
Financial Management soo0

Sales & Marketing Managment
Middle/Administrabive Manasgment

Production Management 771 18
Professionals 31,071 I
IT Professionals &6s7 1

Business Type (15.00/M)

Agricullure/Forestry/Fishing 2331
Mining 761
Construction 1,067 B
Manufacturing 4,435 N

Transportation/Communications/utiities 3,160 IR
wholesale 1,959 W
Retail 2,000 0
Finance/Insurance/Rea! Estate 1,832 880

Business/Personal Services
Public Administration

Company Size (15.00/M)
1-19

20499

50-99

100-2499

250-<499

500-999

1000+

19,855 I
mssrllEE--—T

10,880
4,067 IS
4,085 I
4,8 3 1
3,162 I
2,595 I
13,347 I
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An SSI Publication

2014 EDITORIAL CALENDAR ceccrrocmce

DECEMBER 2013/JANUARY 2014
VBl EDs in thenMaxgeanyNarco
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First
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FEBRUARY/MARCH 2014

The Persecuton of Christan P

Case Study: SWAT Team L
First Hand: Host age Res
Syrian I nsurgent Milita
Subversion and RI CO Cri

APRIL/MAY 2014
l r&@nStrategic Ambitons

Case
First

Study: Khobar Towe
Hand: Ft. Lauderd

Los Negros Enforcer Gro
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JUNE/JULY 2014
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OCTOBER/NOVEMBER 2014
Why We Lost the Afghanistan War:
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SAAR
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Ad Dimensions
Ad Sixe width Height

2poge (bleed) 7 11.125"
Mogozine Trim Size 8375 10.875"

Full poge (non bleed] 725" 10°
Full poge Active Amo 725~ 10”
2/3 poge 475" 0
1/2 poge (verticol) 475" 75"
1/2 (hoxizontal) 725 4875
1/3 poge (vertcal) 225" 107
1/3 poge [squore) 475" 44875
1/3 poge (hexizontal) 3.125° 725"
1/4 poge (horizontal) 475" 225"
1 /4 poge (verticol) 225" 4875

TECHNICAL SPECIFICATIONS

File Types:

* Ads may be submitted as eps, .tif or pdf or original InDesign CS or Photoshop source documents
“packaged” with all linked files and fonts, PDF's must be sent as Press Quality or PDF/X-1 files. Do not
use menustyled fonts. For ads submitted in Photoshop, please outline or rasterize fonts

and supply.

* WE DO NOT ACCEPT ads built in Pagemaker, Frechand, Quark, Microsoft Word, Publisher or IBM-
formatted files.

All ads submitted must:

* Be built to the correct size with crop marks offset by ar least 18 points (125 inches)

* Full bleed ads must include an extra .125 on all sides. If using black backgrounds, use rich black: C40,
M40, Y40, K100,

* All colors must be CMYK. No spot color, no Pantone colors, Please remove extra colors

* All ads must be 1o size at 300 dpi resolution 1o ensure print accuracy. Please be sure all photos placed
within ads are high resolution (300 dpi) as well.

* Digital files should be accompanied by a proof: 1f no proof is supplied, any errors are the responsibility
of the advertiser. Proofs must be representative of the file(s) supplied.

Restrictions:

* Design and prepress services are charged at publisher’s cost. Charges

are not subject 10 agency commission or cash discount. The accuracy of all

ads supplied is the responsibility of the advertiser or ad agency.* Publisher

reserves the night o reject any advertising incompatible with the policy of the

publication. No cancellations after closing dates.

* Dual Responsibility — Advertiser agrees 10 accept “dual responsibility” on all adveruising billed directly
to the advertising agency at net rate, Payment must be made by agency within 60 days. Should advertiser
prefer to be billed directly, net rate may still apply.

2014 Advertising Deadlines

2014 On-Sale Dist Ship Materials IO Deadline
Feb/ Mar 1-Feb 17 an 2@ec lDec
Apr/ May 1-Apr 1&8ar 2 eb 1% eb
Jun/ Jul 1Jun léMay 2Apr 1&pr
Aug/ Septl-Aug 18 ul 23 un 2@ un
Oct/ Nov 1Oc't 13Sept 28 ug 22ug
Dec/ Jan 1Dec 14Nov 2@ct 17Oct

The Counter Terrorist Magazine
2014 Advertising Rates (u.s. ollars)

2X 3X 4X 5X 6X

4Cadrates

2-page spread 8,708 8,272 7,836 7,400 6,966 6,530
Full poge 4,746 4,508 4270 4,034 3,796 3,558
2/3 poge 3,322 3,154 2,988 2,822 2,656 2,490
1/2 poge 2,846 2,702 2,560 2,418 2276 2,134
1/3 poge 2,610 2,478 2,348 2,218 2,088 1,956
1/4 poge 2,134 2,026 1,920 1,812 1,706 1,600

Special Positions PMS, Metallic or Fifth Color call for quote.
Back Cover: $6,000 Bleeds no extra charge.
Inside Front Cover: $5,000 Inserts and Tip-ins call for quote.

: : Cash Discounts 2% Net 30 days.
Inside Back Cover: 35,000 Mailing Lists Please contact SSI Advertising office.
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It is VAT TaTs when] o -:mPhat:isa]].}: stute that Tam mmle].y satisfiad with aLgr Pcmdw:t or sarvics , Chur r¢hﬁm:1'|.i.? with S-:c'.u:i.ty Saluticos
Interna ticnal (5510 begmn just a fow short mosths ago, but #t seems e an eternity Like many small business owners, T wes alsaps redustnt 1o
GOt precions ﬁPﬂ.til for advertising or promotions. Brraturs, Tam somawhbat of o passimist in this azea, a]m-a}a wondaring if it is money wall
spant. Saclornen Brad man (Sn:v].j axd his tearn convinesd e that this was a gt DPPDIhmity for Ly Sorpator. I r-:ll.u.n:hm]?_,: a.gn:ad, and put o drust
ard fithin 551 to promots my products. Bacause of the siwmmordinary offorts of 351 o busines has wken off.

Pricr to tsaming with 551 moy primary vahicls for prommoting my produsts wes the defarss trade show civouit. Wa have had succass, but ware leck-
ing for Lga’ vohuris sales of cur products . We koew that Lo 2ofores mant agencies had o need for our produsts but we coulde’ braak through to
the dechion makes. Wa had wene srnall Basinass sorning froum Low anforcermentand that wasa kay alernest of iy decision to tzam wpwith 51 5ol
and his ez have ]it:n]ly Lived up o every alernact of cur aETaarnant, S5 isa wnigu busiciess . The reascn they are succasfulis their di\-m:i.ty. It
starts with this magmrine and braoches out toa huge retvod of otheradvertisen. 551 whe every op portundty to link their clisnts when thepaee
MALLATEAR. They ke the time to gatto kocow their disnts and come up witha Plan L= PL-H the Pmdu.n:b whuers tl'.:y will b seen. Thnty alsc offera
myrad of hw sfomen ant tmining soumes, and are lirked in to every major low sodorce ment agenome in the sountng and around the globe. In
short, when you team with 551 pouw am ot ust putting anad ina magprine. Sure, their subsoriber lis # impressive, but thew go the anm mils 1o
Promots mur P:mducts. Wihen tl'uey sesa fitoran o poTtundty for wenT Pcmdw:-h tl'ue_y link L in with these A LuTLes, Ifs alrcet as if we hired
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products. Bemuse T amm a soall business it is difficub for me o leave mp facilite. Our booth stafiing is somstimnes ooy one daep when we go to
tmde shooas. The fimt tmde sboow e wars at aftar tsamicg with 551 was the IITSEC conferencs in Orlando, Flooda, We wers wnd or st fiad and
couldedt L ve the booth, 551 wms there and walkad the aotizs Aocr l'n:n.dm.g cut cur beochurss and Frornoting cur Prudw:ta-. That is Talfthe batds
at thase shows, and their parsormielazs top notch. The nest shonw we attandsd s the Shet Show in Las Vegas, Soland his tearn wers thers, this
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tha pzleass of curad curweh actvity -::?L:d,:d by ovar 12 000 hits the fcr]].o'wm.g weak, Our cverall businas is up 35% and our business within the
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which vai.dad us with sevem] faw business CppoTtuitiss . Waalso st:mrad a webinar that wesk and the :I:'-Duuo'w:in.g weak recaived an 2xcel :¢P\r¢id
sheat with over 2000 sales Leadas.

Ttis safs toosap that I fulby endome S51. I have a succasful busines and do ol T can 4o provids the best tmining aids I possibly cn to the men and
waornan who il their lives to defend and protast us, 391 has mken us 4o ancther Leval, I:I:'ycm. havea Pu:\adw:t that is a benefit to law afomamant
professicnal chances are 351 kooows about it ard will be contacting pow socn liks they did with s, If o fave o o product that wou think will be
a banefit to the b snfoocemn snt comomunite and want oo proomots it T suggest wou contact 551 immedia tehe, Womt case, they will give pou an hen-
a3t pasasarmant Chfl'lm #".l.l:'.-ntﬂf".ll }?C!".Lr F\:ﬂ.u};t “'J.Jl.bnt Sﬂl ifd l'l.'h t2armn ]'m wl'la.t tl'lﬁ:;rﬁ d-Dci.i.‘g iﬂd “'i]lﬁmﬂld ¢'\'¢I:r‘ -EEDCI.": o= Fﬂrﬂ.mﬁ }70"1.1' F\:ﬂ. -
wctly]. I also offer mopsales phiform 1o compandss looking to increass their sales volurme of qualitg products. Ihe contact info and web sits aps pro-
vided abowe . In Cotober we will bea Hpo T for 35T% S Aanua | Hommebnd Sactu'.i.ty Profemicoal Conference inLas V—:?:. If }:Du’r-: ].m]u.-ng for
a graat oppoTtundty to present your products to or mest kew dscision rmakars cortact SS1LT hope to see pou thars,

Saeurity Soluticas Intema tieral’s SWAT § OTU trining coume is geared for smmethy what modsem bow aofomam 2ot nusads. Through the wse of top
q_ua]ity instructors, actual thrat devices, and the weryp beat products available, 35T% cdfars the hest countar tarrorism training progras to hornsland
securityand ol low sofrrcs ment agencies.

3¢c|.|.1'.':ty Sclutions Intema terals SWAT S OTU trainise course IOCorpo G bes the most realistic threats and davices in real weorld st Afrer
attending this courss fimt hard | it claarhy dam cnstrates the soomuows need for this lavelof tuindee in toda®s Lo enforcs ment commomundtis.

Ecotbert Fozn
Fresident § TEO

INEET PREODUCT S LLC.
INEE.T EXFLOSIVE TEAINING PEODIICTS
FhL. (5700 341-3751
Faw: (5707 300-1893
http M anyairertpred wots oo



http://www.inertproducts.com/

Join the country's newest
information source for First Responders

o Free,on-demand training from the best sources in the world

o Critical interagency news in real-time

o Inteligence reports based on Open Source analysis

o Product training for critical equipment

o A portal for exhange of tactics and techniques between agencies
o Special reports and much more
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www homelandsecumtynet com
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Advertising Sales
Chris Bell
bell@homelandsecurityssi.com

Publisher
y Solutions International Production & Subscriptions Assistants
134th ST, Ste 204, Miami, FL 33186 Melissa Berne=Giselle Manassa
subscriptions@thecounterterroristmag.com

raham, Editor in Chief Director of Advertising
am@thecounterterroristmag.com Carmen Arnaes
sales@thecounterterroristmag.com

or of Operations
adman Graphic Design
an@homelandsecurityssi.com Morrison Creative Co.




